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SERVICES

presentation design
Web design
graphic design
experiential ideation
concepter / idea generator
tv development
web design

Strategic and advertising copywriting




PRESENTATION
DECKS

99% of our work and samples include
our execution of the:

design
copywriting
development of concept
creative direction
event ideation

Image sourcing




THE FUTURE OF MUSIC
DEPENDS ON US

———C)
PLATFORMS WANTTO 1! FgTe
CONTROL THE ARTIST : S
ANDTHEARTISTSARE o |
CLAPPING BACK. w =

OUR MISSION
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RAAF's mission is to fight for the right of
all musical artists to receive fair and just
compensation for their work.

Through education, RAAF will build
awareness of the inequities and create
support for meaningful reform.

STREAMING DOES
NOT SUPPORT
LIVING EXPENSES

Not every artist is able to achieve enough

1,277 vs

335 Modm;n E‘Xmm

streaming numbers to truly benefit sz‘ K Music-Related
Sources Only

Accordingly to a Music Industry Research

Association (along with Princeton

University and MusiCares) survey: 61 9/ e
0 " hing Expenses

Y
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WE NEED CHANGE

RECORD LABELS PROFIT
WHILE ARTISTS STRUGGLE

The Economist reported that, “On average
a billion streams on subscription services
brings in about $7m for big labels, with
perhaps $1m of that going to the artists.”
Not so bad if you're one of the few chart-
topping music acts today.

86%

e

OUR FOUNDER

Raphael Saadiq

Let's help hoal the world of music with friends and knowledge.
RAPHAEL SAADID
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SANTUAR

LESTAURANT

WHAT THEY'RE SAYING..

Santuari, tucked into the Toluca Lake Tenais &
Fitness Club, is plating up inspired resort farc

“I’s a straight-up stunner with a menu to ma\gh right by the tennis courts — which means you
from world-travelling chel Brendan ) can enjoy benedicts in a fantasy that you're on
Thrillist vacation somewhere breezy and exotic,

Time Out Los Angeles

“LA’s Most Transporting Restaurant, Santuari offers a fresh take
on California cuisine with Mediterranean accents.”

Food & Wine

WHY SANTUARI?

With its stunning atmosphere, the multi-roomed
restaurant feels ke a Lo sanctuary with sockuded
spaces enscanced in the warm glow of light from
fitures sourced from Noeth Africa. Moorish arched
halls that reveal the main dining area. and foor-10-
collng windows connecting the solt stone intesiar 1o
2 patio embelished with hanging drapes, sofly bt
chandelicrs, and inviting couches

Santuart is an ideal location for your next event,
sustable for a¥ types of occaskons. big or small

N ROOM

GREI

THE MENU

Sartseart offers 2 frovh take v Cabfornda cusine with

THE SPACES

For large parties and special occaske. we combine atmosphere, cegance

perfoct setting fo.your heat crporate or sacle event, Wikh cur bosutilprvate and - eivale sk racms. o seslswrast

affees a variety of dinieg options Lo accommeodate both sested pasties and cocktall receptions
Whatver your needs sy be, our event stall provides 4 siquely memoeatile expericnce.

THE GREEN ROOM

MAIN DINING ROOM

SANTUARI 3] ; ol 1

[ Y

B S0UN DINING A BAR
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We are bringing e human commaction back 1o the dateg
2P 9oce of vwiping ond sever masteg

THE

SOLUTION

UNICOAN

Find Yours.

THE TOP 3 GLOBAL MARKETS FOR ONLINE DATING MAR K ET Sl ZE

. ny
2
UNITED KINGDOM CHINA

¢ 325 MILLION DATING APP USERS GLOBALLY!

THE PROBLEM

SO WHAT'S WEONG WITH THE
CURRINT OPTIONS?

THE PROBLEM

NOT A FULLY REAUIZIO PRODUCT

Wae're bridging
the gop!

Current dating apps are not an efficient way.
10 produce relationships. They are an
ettcrnt way to monm through yous cptons.

THE CURRENT FUNNEL

Lot's boce . Aloas, this model creates o
woting gome with poor ressn

- and approved a3 a Uncom
member.

Our toam wit porsonally vot cach v
appicant 10 be sure they moet
membership standards. = =

(23

UNIQUELY CURATED
MEMBER EVENTS
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who is 2

Z;:\.,') We are a Los Angeles
based cosmetics
company dedicated to
providing both beauty
and skin protection to
women of all skin tones.

our founder

KATONYA BREAUX

the target market

WHY PEOPLE OF

our mission

To become the global
leader in all-natural sun
protection that leaves no /-\ \,
residue for all skin (onos/

our solution

the line .
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SOCIAL IS CHANGING THE WAY THE ENTRANCE TO AN EVENT SHOULD
BE CREATED, DESIGNED, PRODUCED AND MEASURED IN REAL-TIME

REDSOCIAL <

REINVENTING THE RED CARPET EXPERIENCE

A DIFFERENT
APPROACH

IT'S ALL WHO
YOU KNOW...




CONCEPT 1
emotionally engaged messaging thematic concepts

hunking back : N youve
avended, what 6 you remenber e mest? Chances are 1
Wil remermiber 1he Mile things that made i urugue. And &

mcale experence for your amendess
y detai will 30cve § Durpone

Combining the idea of a SIS [ vy 0 ke
firess ha h the
reside chat wit pur ot only your - fature
genesis of your company VALY 3 mernoralite way, DUt 250 1 gt aflencees.
name and the idea that W engaged g
canoes are often used
when camging and therme e
reipxing, our first T gty 5o we A Ty
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modern camping theme
CONCEPT 1 CONCEPT 1
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INSOMNIAC
CARES

WE ARE
INSOMNIAC

Pt o i 3 ewon I U7 Creete &
ot sem e o the o o) gk et
400 CammunT on aherm Ot event) A Pest

W v Dbl ot g Carve
What began as a counterculture
maovement of the early '90s has
blossomed into a global
phenomenon but the dance
music community's tenets of
PEACE, LOVE, UNITY and
RESPECT remain firmly intact.

@ INSOMNIAC

- ‘] .
'_ WHO m;‘;';'f"jff_".".,'i,[-'..'l .
- WE ARE
_'_:__‘::EE':_‘}E‘ . '.., e ‘. .,, y——

THE EDC WEEK
CHARITY
INITIATIVE

7013 bmameac Cares i bud the
fet-ever “EOC Wewk Chaty intiatve.
PVING U PULIK 3 CRANGS 10 B On ence
A8 Weume COC and arumt @riven
aspariences and. in Barn hetp ppert
prent cauves

@ I® i® @

OVER THE PAS"T 8 YEARS, INSOMNIAC CARES HAS

1
I
i

FOR THEIR CAUSESIAS WELL A‘a

dqnatqd over $2M

H&

@ INSOMNIAD .




PRIVATE EVENTS. FILMING &
PHOTOGRARHY

DRAMATIC
DESERT
CONTRASTS

THE DESICN
L ey o
»

THE SETTING

THE LOCATION

INVISIBLE HOUSE

o L=
THE KITCHEN - :
& SEATING BED & BATH

Bov




INCLUVATIONS

INCLUSION ¢ DIVERSITY CONSULTING

ABOUT US

INCLUVATIONS

“We all should know that
diversity makes for a rich
tapestry, and we must

teus of i isa s me W . TRANSFORM OURSELVES IN

equal in value no matter

| , ORDER TO CHANGE THE WORLD

For:
MAYA ANGELOU

“We all should know that diversity makes for a rich tapestry, and we must understand that all the
threads of the tapestry are equal in value no matter what their colo

ABOUT US

P WHERE CHANGE
IS GUIDED

OUR SERVICES

HEADLINE

BUILDING A CULTURE

ey @ — (\(@ —Q =
@ -—




FOUR SEASONS

A CALIFORNIA'BRASSIERE

XPERIENCE FACTORY

A¥OLS IHL

L L¥vd

FOUR SEASONS

AHAVADOLYWINID ¥ QOOW

AYOLS IHL

| LYvd

NOILONAOYLNI

the tone and storyline for our.video. As tald from Chef Jose Fernandez’s voice of consciousness,

we'll learn throughy moments, what and who 1ocally, have inspiféd the vision for the restaurant.
ﬁnmd':_cﬁuhwn to'the sweet grapes of the vineyard and the vintners who make the wine to
" the Earthy farm grown vegetables and its hard working farmers - all these natural and Jocal resources
ar® in close proximity to the Four Seasons Westlake Village. Chef Jose is inspired by the passion of the
" {ocal producers. He s inspired by the scenery and topography. s knows this place is special.

MARK MUMPHREY 52018 XPERIENCE FACTORY CREATIVE

¥
FOUR SEASONS

A¥OLS IHL

L L¥vd

NOILONAOYLNI

L 14vd



Ricky Davis

Siobhan Davis

Edward Davis

RACIAL INJUSTICE
COALITION OF AMERICA

o~
PR

DID YOU KNOW?
Only 57 of the wé\mr
535 voting aembers of

We partner with athletes, entertainers and
social media influencers to create
awareness on our platforms. We
strategically partner with businesses and
|  government enfifies to provide
resources to properly educate and
implement change in underserved
communities. Combining influencer social
plotforms with proper resources and
education in underserved communities
breaks down the systemic fundomentals
and rebuilds an inclusive, equal community.

UENCE -

MISSION

To heighten social awareness
in communities facing racial
injustice and take ACTION

by providing Leadership,
Resources and Commitment
to underserved populations.

LEADERSHIP
We partner government and business &\l

leaders with our platforms to identify 2
potential issves in sociol disparities that
result in oppression, inequality, and raciol
injustice. These partnerships will
guide communities as we implement
change and provide resources.

Rickv Davis




liny elephant

small agency, big impact

core areas of
service

W ofter 3 44 wste of
Cwatve & ol servces

103 yeu bt eevated iy elephant

N exersnes teog?
Poret trndng mevagne
e & more.

what service looks like C?
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the
result

Schieving comemnity wupport gk

A0 eoowernd. imegrsd, s emboded brad
relatly ting revere targets s comtertly

<

Ty v

Yendre prodably curious on what we 6o that's diffecent
from other agencies. And more importantly - can we got
you qualty results? (The answer is yes)

Frankly speaking. the déference between us and somecne
etse lands squarely In the experience. We aren going to
Showes you with marketing buuzzwords that sound ke
Wwhite noise. We're §oing 1o treat yoo tke tamily and create
an impactful brand solution.

W provide powerful. emationaly inteligent, omnicharnel
CamaNgrs (At Correct with Consurmers 3t 3 much eeper
tevel

Read on o Siscover our unique Seproach 1o bulding brand
rwareness with o

our services

consumers are
human beings

Your custormeny e thred of business 34 ususd Thay've
oW immune 10 the sick and averve 5 the superficial
What they want most? Conomction.

AL tiny elephant, cur rafying Cry Is Communty over
competition We bebeve i wpporting human emotiom
Imtead of dictating them Broagh wales funnels and fasty
5. We do this by delivering mingfulness, radcal creativty,
ansgarency, and open daogue I Our CHMONgIL

recent highlights

FUELTHEM (A

THE AL



ABOUT

» (ﬁ‘\/u.n..\\‘{’

The Goddess Awards will be a televised g

event to celebrate the accomplishments
and determination of women who have
raised the bar, broken through the walls
of discrimnation and carry the torch for a
workd where women are truly equal,

are here to amplify their
message and honor
their achievements

OF CEREMONIES BACKSTAGE
GREEN ROOM

BE A PART OF
THE CH

THE DIGITAL
FAN VOTE WHY NOW?

branded Goadess

DON'T MISS YOUR OPPORTUNITY TO
FUEL YOUR BRAND THROUGH A
UNIOUE PARTNERSHIP THAT
RECOGMZES THE POWER OF WOMEN.
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MONTROSE WELLNESS

ALL-NATURAL HEALING

LOOK AND FEEL

G e \ndationn i ths Motsirone
NIGROOMOGA OF HOUSON Wil De A 8 200
10 Orsonmant, 4 Haver ihad is Crlining,

T00c) Wi sl QMY wasrm) tnes, ang
ey daad vWUst SR 7T 30 AhOWh
Cast R8T Wi

NOW IS THE TIME
TO INVEST IN

OUR MISSION
To cteate a holistic
axperience of health
and healing using
CBD and essential

natural healing tools,

-
“ olis and other all
-
]

PRIMED FOR
GROWTH

red)

Cour viston 1 o offet a tigh-andt
buying expatrance that
combangs il Tavvy with the
RHONQ OGINe BMONQ CORRUMmANn
10 1K I MO0t DAL BORIOACH
10 healing.

Texas oy 0
the modical use of GBOD ofix
creating o fugo growth
oppoMunity In alerpely

TRENDS

10 MEDICAL USES FORCBD OIL

ARTHRITIA ‘ CTANCER
FIRROMYALOIA & MIGRAINEY
wrus | enRONN'S
DIsKASE

ANXIETY &
DEPRESSION ’ VERTIGO & MENIERES

rLeesy a INSOMNIA
H

rsans wy oo




MISS J'S

WORLD

WHO IS

MISS J?

Ther i no shortage of use of the word ‘entertaining.” when it comes to
describing this one-of -+ kind pevsonaiity

FASHION A

WHERE FABULOU
BRAND EQUITY
E

SOCIAL MEDIA
OFF-BEAT TRAV

S
N D
L
CONNECT

'
(103,000] o (363,000]

[Fan Page: 241,000]

DEMOGRAPHICS

boodbi

WOMEN // 25.54 LGBY /7 1849

If you're not having fun
with what you're wearing,
then you're doing it
wrong.

Episode
Guide

Wizth 3 moder and global feel, our show will be upbeat,
informative and entertaining Viewsrs will be esconted
wound the globe 1o a variety of famiiar and unfamitiar
Gestinations. Each episods highighting an area of the
destination's culture, food and of course fashicnt

H anyone knows how 10 make an entrance, it's runway cosch
extraordinaire J. Alexancer. And X's not just Ns 6°5” that
commands attention

J. Riaxander - bom Alexander Jeekin - is knows for being
flamboyant and ensegetic. Known as the “Quesn of the Catwalk,”
e has worked a5 & rumway coach for some of the best models and
fashion houses in the world. He is also 8 designes snd has also done
some modeling hmuelf. Miss J. won & Teen Choice Award for the

Whather it's the current hipster street styles, the uptown category of TV, Fabudous. He is the author of Follow the Model

classics or the historic religious pleces being worn, Miss J's
World wil provide the viewers with a kook into the history
of the place, the people who wear them and where they
weor them

He guined tolevision fame a5 & rumway coach and judge with
memarable one-Sners, on America’s Next Top Model where he s
aBectionstely reforred 1o as Miss J - after & contestant kept
confusing Nm with the other show star. day Manuel.




TREATS! CURATED
GUEST LIST OF
OVER 7 YEARS

*_h_m A

B Lollijicood E Daily & Wail
: +/ REPORTER NEws

§ EheNewdjorkTimes ™ )
OKI F PRESS
¥ Ld

COVERAGE
magozine

THE
TIME %

N e BN

THINGS ARE ABOUT
TO GET NAUGHTY

PREVIOUS treas? HALLOWEEN

realsd
THE
INVITATION
[
©
BRAND
PARTNER pise e it
BENEFITS ® WHY PARTNER
WITH (reats!
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£13 Blllion dollar
il Care industry and with
yand boom in popularity of nail
has been blown wide
ityfor at home
il its

| lhﬂt hu fix everything womén
! 'u tsalon manicures and
Foedicutes;and help them express theie
ity shiough gai a1t
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Celebrity Seen

The Clientele

_kellycole

* MADE IN THE U.S.A »

THE STORE/
BRAND’S CORE
STYLIST AND
CELEBRITY
CLIENTELE IS
EXTRAORDINARY.

Justin Theroux Kanye West Chainsmokers

Courtney Cox Kim Kardashian George Lopez

Kid Cudi Justin Bleber Chainsmokers A-Trak

Chelsea Handler Lisa Edelstein Little Big Town

Ellen DeCeneres Jared Loto Green Day

OUR UNIQUE
RELATIONSHIP TO
THIS COMMUNITY
IS GOLDEN.

Adam Levine
Miley Cyrus

Dave Franco Jane’s Addiction
Ozzy Osbourne
Bradley Cooper Alanna Masterson Ax Rose

Norman Reedus Metro Boomin

Dakota Johnson John Mayer

Bob Rock

Lady Antebellum

Dirks Bentiey
Zac Efron Rooney Mara Johnny Depp
Ruby Rose Travis Barker Ty $$

Travis Scott

George Lopez Vic Mensa

Stylist Placement for Ednorial and FIM/TV happens on a daily bavs

Sadccte.

Summar

Executive Summary

THTs is a united lifestyle -
and a'feeling that they
The Ask can't get anywhere else

WE HAVE REACHED
A CRITICAL POINT
WHERE THE
MARKET IS ASKING
FOR MORE.

The Clientele

/

7 30% overall 9rowth for this year

The Plan

The Financials



* MADE IN THE U.S.A. x

* MADE IN THE U.S.A, # !

THE COLLECTION

1 am peoud 1o present the Fall 2018 Kelty Cole Collection
This group of Garments represents a further articulation
of my vision. with an elevated coliection of staple pleces
for the individusl with an understated. timeless sense of
style

My history Is In vintage. and | strive to bring forth classic
wlements into what the brand does. and how we do it
making all of cur prOGUCtS in the USA by vendors who
are held to the highest standards.

11 8 world that s moving 10 fast. we hope to present an
€thos of cool based on who you are, and what your deas
- you kook back fondly on where you have
been. and are excited 1o take us with you wherever you

are hoaded




PURE

THE LEGACY OF THE AMERICAN DRUG TRADE

SERIES
. OVERVIEW __};

THE FORMAT

the look and feel

THE FORMAT

the look and feel - continued

ABOUT

THE SUBJECT

SERIES
EPISODES

season 1: episode 1

SERIES
EPISODES

waamon 1- epinode 9 4 10

SERIES
EPISODES ey :JI ﬁ
:‘ opinode 2 2

POTENTIAL
NARRATORS

THE MUSIC

PURE WLL

THE
DEMOGRPAHICS .. .. s

who will make up the sudience for pure? I

PURE POSSESSES.

nE WL =

QUALITY PRODUCTION VALUE

CREATIVITY

INTERNATIONAL CONSUMER
MARKET APPEAL




AARON =3

y )/

WA L TO/\/ > ' AARON WALTON

FOUNDER,
WALTON ISAACSON

n 2017 i

one of the 100 People Who Make Advert

Advertising Exec f the Year by Tar

ras

nd Entreprencur of the

AARON WALTON
Continued
grew up In Massachusetss and attenden Babson

as Student Body President, and completed & tam

at Babzon.

on was named to the board of directon far

ThinkLA. A nonprofit trade association founded to promote.

: onic Theater Project, whose plays have best
performed around the world (o foster an artistic disiogue
audionc n social, political and human rights Bsuss.
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SIMPLY SINGILG!.

PROPOSED
PERFORMERS

ALITTLE ™7
HISTORY o .
=

£

3 o - ~ Otvan Lemply Saging’ s the longrm
h procd g Svnical AR bonett 1 the crmnaryl e

1

“It’s one of the best parties in town, where
the music raises the roof, the applause pours out /y THE SHOW
like love and tears flow like redemption”™ r

The Los Angeles Times

DIVAS

SN SR

SPECIAL GUEST
APPEARANCES

Twitler. Pegéging sparacs Brands 2t port of the

s R

DIVAS
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’ MILLIONS OF ME
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s, VITALITY

CBD RETAIL & RETREAT

g

AN XPERIENCE FACTORY CONCEPT
<

\_/

THE CONCEPT

ITY - CRD BETAIL & RETAEAT

COLOR
THERAPY

COLOR THERAPY ! .



Why A BIG3 Foundation? Pl \What BIG Hearts Can Do... i

TOGETHER WE CAN MAKE A DIFFERENCE ¢ WAYS WE CAN HELP @

What BIC Hearts Can Do

WAYS WE CAN HELP @

Our fingerprints on the lives
we touch never fade.

Be
The
Change

With o

SHARE OUR STRENGTH ~ NO KID HUNGRY

L+ ik

BRING MEDICINE BRING FOOD

0 BREAK THE STICMA

LU RS

SCHOLARSHIPS SAVE WORLD

FUNDING

THREE MAIN CHANNELS §

INNER CITY ARTS

é GCRANTS

Q FUNDRAISING




BMW

8 SERIES
EVENT PROPOSAL

A REVEAL EVENT
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THE EVENT

SOUTH FLORIDA =h:-_":- e e

PREVIEW EVENT o
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* LAUGERDALE VAW OF PEMSRONE PES
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LIFE AT THE APEX g
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VENUE OPTIONS
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ol ¥ ES VENUE IDEAS




OUR STORY

MORADA

FOR ARTISTS. BY ARTISTS.

IMMERSIVE BRAND PARTNERSHIP OPPORTUNITIES 2018

A BIT OF HISTORY

-uw.-d

A NEW TAKE ‘»

ON HOME
RENTAL

EXTEND THE
CONNECTION

PARTNER BENEFITS
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ey
CABRIEL HART - DIRECTOR'S VISUAL TREATMENT
FOR FAITH EVANS BIOPIC

" DIRECTOR
GABRIEL HART




The Getaways 2T 1 el

A 40 4" ACTIVITIES

(B BRSO 1 N 8

Tle Detert Getaway

UNDER
DESERT STARS

SOuU O
THE BORD!

ENVIRONMENT
& ACTIVITIES

o P
THE BORDER

ENVIRONMENT
& ACTIVITIES




WHo WE ARE

e

WHAT WE Do

| & | @

V' ¥

S 3
PR, :’y’::|:.’;:::‘::::, We are great listeners.
saial we evernoe [T e
BY oNE PeRSoN
"
@ 2
JUST SoME of oUR (LENTS AROUND THE WoRld
C SAMPLES of oUR WoRK
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HERE'S OUR £ lo Y
BUZZ»

BUZZ” rrep ReEsPONSE

BUZZ” BUZZ»

WE ROCK THIS TOWN!
Advertising.
Branding.

Digital / Social.
Creative Design.
Marketing.

Media Negotiations.
Public Relations.
Special Events.

. PLAN OF ATTACK

SERVICES

PGA CHAMPIONSHIP

BILLBOARD




THE INVITATION

Let's get the party started!

THE WELCOME RECEPTION




RICKY DAVIS
LEGACY FOUNDATION

HELPING OTHERS HELP THEMSELVES

OURMISSION

RICKY DAVIS FOUNDATION

The Foundation’s mission is to strengthen our
‘communities by inspiring lifelong learning, advance
Kknowledge and providing resources and programs
to ethnically diverse and underserved children,

individuals and families.

—_—
OURFOUNDER ccpmivicsedcommninncsasren

RICKY DAVIS feeling to finally be able to give back".

Ricky Davis is a 13-year veteran of the famed and skilled world of the NBA and

currently plays in the BIG3 League, a league founded by the multi-talented, hip-hop
mogul, Ice Cube. Ricky’s span with several NBA teams allowed him over the years to
give back to many communities across the world, participate in charitable events,

THE FOUNDATION

ABOUT US

and provide s to people, and t

The passion and dedication he has on the court, has now shifted
to what his heart always hoped for after the NBA life. The
The Ricky Davis Legacy Foundation is a non-profit
organization established and founded In 2016 by
veteran NBA Star, Ricky Davis

opportunity to build lasting relationships and strengthen
families. As a player it was always important to give
back to kids and families in underserved communities.

The foundation works to develop programs and
support community-based organizations that address
eeducational, health and social needs of ethnically
diverse, underserved urban communities in greater
Houston, TX area and beyond.

WE ARE A CHARITY BUILT TO CHANGE LIVES

OURLATEST
WORK

‘The The Ricky Davis Legacy Foundation has

e
OURVISION i e

health and wellness to those in homeless and
CREATING A LEGACY disadvantaged communities. The goal is to

provide fresh produce, toiletries, and
additional essentials to those in need.

We believe the community that builds
together, stays together. Our vision s
to continue to build together to make ‘The Foundation will also travel to Boston,

a better community for all of us. AR S NS T A
summer playing in the BIG3 Basketball
League, giving and reaching out to local
‘organization to ultimately be a ray of hope
and put  smill on the faces of families in

I
-
)

¢
“
FOSTER NEW COMMUNITY LEGACY CENTER
REL Uttimately our goal s to have the Ricky Davis Legacy Learming
Our Goal o nd  Center. It will provide
Inthe Greater ind othe ‘on career and college preparation, lfe skil-lfe choices,

R ‘mentoring.leadership, sports, and nutrition.




ROOCLICK

§

Inte.ractive Viewing
Reinvented

SEE IT. CLICK IT. GET IT.

Now you can give consumers the power
to buy what they see in your videos
instantly with RooClick technology.

Add interactive click-thi
products inside onlii

Take control ©

influence pi

ROOCLICK FEATURES

{§} EASY SET UP QDATA COLLECTION @ REAL TIME

Easily license the software for any website Videos are edited in real time and
of utilise RooClicks video libary changes can be made at any time.

Collect extensive data and information
about your viewers.

@ INCREASED VIEWING @ DIRECT PURCHASE

Direct purchase opportunities.
No Searching

‘
"g:INFLUENCE
>

Take your social sudence to your Increase viewing and engagement with video
websito rather than leaving videos on content
native socisl sites that oaly give you

views

CONTACT US TODAY TO LEARN MORE

www.rooclick.com

<
ROOCLICK

INTERACTIVE VIEWING REINVENTED

SEE IT.
CLICK IT.
GETIT.

SEE IT

From their world to yours.

YOUR AUDIENCE IS
SEEING THINGS.
g | GIVE THEM THE
) ?{%s

POWER TO
BUY WITH A

CLICK.

CLICK IT

Interactive viewing reinvented.

GETIT

Track your viewers and more.

Wonderng f RooClick
s for you?

Wi you're booking to.

hen contact us today,




BUILT
BY THE
BEST

CAPABILITIES DECK

WHO WE ARE

WE ARE A :
OLORAS Sy
EVENT TEAM OF PEOPLE
COMPANY

EVENT SERVICES DESCRIPTION
PRODUCTION

SERVICES
CLIENT
LIST»

SOME PEOPLE Look FoR A
BEAVTIFVL PLACE, oTHERS

MAKE A PLACE BEAVTIFUL AND WE LOVE
i WHAT WE DO

e hee B i 8 i [P e

WHAT WE DO s 8= s 5 EVENT PRODUCTION
; e U SERVICES

THE

WEINSTEIN CO.
COLDEN CLOBES
AWARDS

NEON
CARNIVAL
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PLAN. e :

BILLING & BUDGET
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4o SOME PLA(E You'VE WE ARE
NEVER BEEN BEFoRE

ABOUT US THE DREAMWEAVERS

I\ A

SO WHAT CAN
WE DO FOR YOU?

THE
WIZARDS OF AHHHS

OUR
SERVICES

A DARING ADVENTURE
ok NoTHING AT ALk

PERSONAL
DESTINATION
EXPERIENCES

SPECIAL
OCCASIONS

PROFESSIONAL
DESTINATION
EXPERIENCES
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2017 NAPA VALLEY, CALIFORNIA

THE
CONSUMER
EXPERIENCE

LUXURY EVENTS

Aweekend to remember

Uncorked Food & Wine Festival is an
unforgettable four-day, 3-night culinary-
focused event designed to facilitate
consumer engagement with the Black
audience. The event entertains guests
with wine, gourmet food, culinary all-
stars, live entertainment, sports,
entertainment and media celebrities,
industry leaders and beauty icons.

FOOD & WINE ARE THE

GATEWAY

She has a sophisticated palette and doesn't
mind exploring new flavors.

40%

Especially curated et

Throughout the weekend, guests are W 1 om0 et

given a uniquely curated, 5-star dvbamans o hevercn
by proinniiy

immersion into wine culture and culinary
pairings. But it doesn't stop there. Guests
can attend one of the many breakout
events or activities the festival and Napa
has to offer.

TITLE
SPONSORSHIP
LEVEL

MEET OUR
TARGET:

THE BLACK FOOD &
WINE ENTHUSIAST

WHO IS SHE?

Sha's grosnded in what it mears to be Dlack todey.
She's 210 2 Mover and shaker, highly educated and
entreprenesrial. Her 10kd foundation stows her £ be
Mo open 16 new experinces, especiaby when it
Comes 10 1604 and wine ConmpTon

She s Cultiwed, Curiows 350 SOPNAICIES W 3 5210
ere bor ardorpectabie, fuly meersive expeciences
hat invigerate ll of her senses




TIMING: 2017

KEY CONSIDERATIONS

GREAT TASTE LIVES HERE

Py
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MEIOMI

(.‘...4./(.‘./,7.......//::.,..,

RECOMMENDED KEY MARKETS.
CONCEPTS | OPPORTUNITIES. <

PARTNERSHIPS

EVENT ACTIVATIONS.

TABLE OF CONTENTS

7 BUILDOUT

KEY MARKETS & TIMING

CONCEPT 1:
TASTE BY MEIOMI

By takang a choser ook at the unsque attrbutes of 0ur tanget scgment : s ~ OVERVIEW

e ganced a foundation of msight amd knenaledge that belped us crease expenentl
concepts that resonate with your customers and prospee s, while demoastrating
theat Moo understands them aad how they Be to b

Create  limited-run pop-up, branded wine bar
1hat highlights the brand and pairs Meiomi wines
with a changing canapés menu, curated by local
and nationally known chefs.
CRE'SHOW...
HERE'SH e
TRAVEL

POSSIBLE PARTNERS
—

CONCEPT 3: THE AROMA GARDEN POSSIBLE PUBLICATION PARTNERS

WILLIAM

THE AROMA GARDEN [r——— S 5%
~~ / Crate&Barrel ¥ houzz ST

OVERVIEW ‘ / e < N\

[/ MoMA /i lafubte o ’ ! \ oA\
Cresse a unique and eye-catching experience for - / / / > >
el oy [ &8 [ ==/ ; ST AROrS \ | )
understand the great tasse and complexity of | | \ |
style in each wine: \ LACMA \ | jetBle |
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DRIVING CHALLENGES
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FEATURED MODELS e 4 |

WARDROBE FLEMENTS

070 60 wil focurs on the F* Perfogmance line
Andwill thowcase the Lexus sefies performance, SRir and power.

Hosted by Tyson Beckford
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’ GET ON THE BIKE
mu , : ‘ .

DISCLAIMER

N THE BIG PICTURE

TRENDS & N
COMPETITION

—

I L.A. FITNESS ALTERNATIVES SN DIRECT COMPETITION

= B @ O
il =T

WHAT MAKES UP WHAT MAKES UP
WEST HOLLYWOOD? WEST HOLLYWOOD?

| PARTNES

N LOCAL COMPETITION
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TWO™* TREE

EVENTS

PRESENTATION FOR

SOUTHERN GLAZER'S
WINE & SPIRITS
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